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“AS LONG AS | REMEMBER. | WAS KNEE DEEP IN CARS,
I was always the guy tinkering, the guy with the greasy palms. My

father and | used to restore Jaguars.

with cars.”

Jason Wendg speaking, by way of ex
plakming why he and his wile gave up cancers
in Mew York City to buy a business located in
a rai-infested bam in Dania Beach. The bam,
which dates 1o the 1934k, was once msed 1o
store grain. Today il is the home of The Cre-
alive Workshop,
And trocks. And buses. Even rce cars. IF it is
old and robls, it wms Wenig on. To him, his
business and its projects are on

"ffn.'u.r:.a':lln.g
he spid
leather, the design

which resbores. v mkage curs

about amtistic,”
“The paint, the color choices, the
i all aristic. Amd the

guys who work here ane not mechanics. A goy

cars s

can come in amd sav he worked on Asdis or
Mercedes, and he's lost when e sees this
They e wsed o working where everything
fits. We have to make them fit. One guy here
15 a woodd master; one guy’s a leather mas
bers one guy’s o metal master, Everything is
crentive.”

I've always been invalved

He spoke m a comforinhle bot rusne
office in the front of his shop. Sitting ai the
desk was has wifie Kim, giviag a bottle 1o their
i-month-cdd son, Jet. She was |'||||-||._-ri:..- the
right-hand woman for the owner of & com-
pany in New York s high stress fashion imdus-
iry. He had spent 12 years in the advertising
business afier graduating from Symcuse Uni
versity and getting 4 master's degree in mar-
keting at Baruch College in New York, They
muade the decision to 2o oul on their own five
years ago while watching Afier
an cight-month search for the right business,
a broker led them o Dania, The nestoration
company had been in busingss 20 years bl
was in decline, down to only three emplovecs

E an auly race

and three projects. Four years later, o doren
employees ane -.'mrh:n!_- on 27 vehicles. Gone
15 the siench of mis, The ald bam has the
chirm of the mixed scents of lubricants, paim
and fresh beather,

(Top left) Jason Wenig stands amid a variety of restorations in his Dania
Beach shop, formerly a grain barm. (Lower laft) One of Wenig's favorite
iobs, B Motta-MG special. He stands in front of a nearly completed 1966
Lamborghini 400 GT. In the background Is a 1955 Marcury.
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CAR RESTORATION

“If it’s easy,
it's not
worth doing.
We go the

extra mile.”
- JASON WENIG

“It was seary o come in hene” said
Wenig, “There were dend ruls everywhere.
It took ws monihs 1o get nd of the smell. Bul
this old place had o vibe, My wife and | felt it
right away, sl I'm oot an antique-y kind ol
zuy. I'm 2 big city guy. That’s why we bought
 lowse om the east side of Fort Laederdale. 1
couldn't live way out west, | need o ¢ity.”

The Cremive Workshop's oldest current
car is a 1923 Citroen, The youngest i a 1973
Chevrolet C-10 hot rod.

“We rarcly do anyihing after 1974, he
explained, “That's when cars began o change.
‘They siopped being about design and old fsh-
joned wiring and heavy metal and chrome,
and ihey became plastic. That's when lawyers
and insurmee companics amd environmentil-
ists — all these compounds — began affecting
the way cars were buill, Tt took awhile Tor
|_-|_1_'I||'||.r|¢1g:_|. to catch up, and now we'ne E!bil!g
back to design again. 16 we do a car newer
than the 19705, it is either something really
ridlical or as a favor for a friend or for o good
customer.”

Although the bigger bucks are usually
in older classics thatl wens Cirh!l'l.*i'»‘t" 1 ST
with, Wenig enjoys restoring more mundane
vizhicles.

[ don't like 1o be pretentious, 11 do a
Mustang, a station wagon. [ like cars,”

The shop last month had two Chevrolel
Corvairs from the early 19605, That was the
small (for that era) rear engine car inspired

(Top left) Kim Wenig is her hus-
band's partner. She visits the shop
each mormning, lately with their new
son, Jett.

by the successs of the Volkswagon Beetle,
I suffered a shor life afier Ralph Nader be-
caie famous roising safety issues, Restoring
those cars will likely cost 50 times what they
brought when new.

“If all the stars align, we may be able to
do a job for 30,000, he said. “But you may
hove 1o find o part in Yugoslavia that costs
$7.000 or find a way 0 make a parl =0 thut
oaly 1 real expert ean tell it isn’t original. If
it’s easy, it's not worth doing. We go the ext
mile. S0 maost of eur projects wind up norh
ol six digits.”

Wi EnfEiresmmeadia group. com



(From left) Shop manager Mike Williams, with a very rare British Connaught racer, one of only three built.
Bahind him are two Chevrolet Corvairs from the early 1960s. This expensive custom wheel is on a 1968
Charger muscle car. Restoration begins with the frame. Joe Ramierez works on this one from the 1855
Mercury Montclair Sunvalley.

Among the conveyunces in the shop
last month was p Germian Setra bus from
1956,

“We call this a4 converled restora-
tion,” said Wenig. “From the canside, only
an expert on buses could tell it isn't ornigi-
nal. But under the fagade, oll the compo-
nents ane modern. This will be like an RY,
You can drve it across the country, and
if something breaks, you can go (o any
MNAPA siore, and it will have the pan

“This 15 not about money. You don't

do restorations for an investment, [ like

o suy i1's like wall ari. People don’t care
what they pay for wall art, [ts about how
thot art makes them fieel when ihey lonk
al i Cars are ot aboul book valoe, The
leather, the vinyl, the gos, the fumes — it's
all ¥isceral. And when vou go out to the
pormge in the morming and tum the igni
ton and have the car start and how
rumbles— it's how all that makes you
feel.”

Wenig's manner of speaking is as
creative as the work his company does,
and his enthusiasm 5|-|_::1r|1:\ like the 1957

Smudebaker Golden Hawk that was fin-
izhed recently. As a bonus, the Wenigs
findl the move from New York o their own
business has been good for the morale of
both. Even with the baby, Kim manages to
"\-'IHIIM’ sOmie me an |I'|L" I]Ii1|'|l||1i‘_'\ “rl;'\lrl.lll.!:
omn the business side.

“This 15 why we're having so much
fun.” he said, “We were in New York, the
toaighest city o do business, bath of us.
And whit we might call a hard day in this
buxiness wiould be o hard hoour whene we
came from.” 1l
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