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It probably wasn't the smartest business decision.There a

re certainly easier ways to make money, But after living in

New York City and doing the corperate hustle for a decade, it became clear to Jason and Kim Wenig, that
office life was not for them.

selling everything they owned and leaving all of their friends and family behind, they moved
to Florida and purchased a dwindling classic car restoration business located in a run-down 75-year-old barn,
in a small city called Dania Beach.

They ended up thene through a maze of circumstances that all started
when lasan was a five-year-old mechanical mad scientist, walking
around with pocketfuls of nuts and bolts. Amything he could find
unceremonicusly disassembled and turned into something else,

WS

“This love of mechanics and design stayed with me from childhood
into adolescence and onward, * said Jason, "l always had a project
going...a car, a motorcycle or pretty much anything that required
gasoline...anything that | could work on, fix, redesign or modify in
SONTIE WaY.”

Knowing what was in his blood, the next compoanent ta this stogy
wiuld have 1a be, . when after years of corporate advertising (he had
earned a Masters degree in marketing and advertising in the cityl
Jason left the stifling corporate world for an internet start up, which
would give him bath his first taste of entrepreneurship and a ran at
working on something related to cars. He joined a group of friends he
had raced with in the America’s Cup 12-metre Vintage satling league
Their business was based on the procurement of car parts to the
home-and-professional-mechanic via the internet

His new job, in part, revalved around race car sponsorships - in this
case, Top Fuel Dragsters in thie MHRA. During an event in the middie of
nowhere Kim turned to him and said,“what if we did something with
cars, something we could craft and design ourselves,” The seeds were
sovwn. .. that's how it all started.

*| left the internet company and began the long process of crafting
an idea of what we could do that would reflect our sense of style,
what would be personal, and most impaortantly, what we could call
our own, After six months of writing a plan, calling business contacts,
traveling and meetings, the idea formalized. Mext we would have 1o
find the oppartunity.”

After looking across two states, about 15 companies and more than
1500 miles traveled, they found the shap that was perfect. "It was
interesting and unbgue. The business we found was aperating in
75-year-ofd barn that used 10 be a granary a lifetime ago. About 20
years aga, it was converted into a classic car restoration shop, Seme
tirme later it fell into a state of disrepair and identity boss. But it had a
vibe, ,.a most incredible feel that its potential was not nearly met and
that we helonged there.”

The next year was what Jason called: “The Survival Year” Their
adjustment to living out of the City, hiring staff, fixing and renovating
the bullding, purchasing equipment, developing the company's
image and ultimately, bringing custemers in

Thiey survived the first year and the subsequent years turned into the
“‘stabilization years” and then the “growth years” as he has come to
call them. And grow they did! They started off with three projects left
aver from the previous owner, and two employees, Today, they hawe
recruited 12 employees from around the country, have 27 projects in
the shop and are fortunate enough to have o backiog of about six
maonths

An automobile, at least the way it Is built at their shop, becomes far

more than a classic car, They are mechanical pieces of artwork, Steel
and aluminum, leather and vinyl, chrome and stainless all combine
to create a moving art-form, “The designers of old created these
cars before accountants, law firms and insurance companies ook
contral. They were designed and built, in many instances, on impulse
to explore a design idea or fulfill a visionary's dream. Rarely can you
look at a modern car and be moved in the same way as that rare and
glorlous moment when you see an ltalian sparts car, a British roadster
ar an American muscle machine thundering down the street,” says
Jazan

“Bullding these cars is not inexpensive, but then again, purchasing ar
for a wall isn't either.. but where wall art leaves off, these machines
ek up - in spades, The sights, sounds, smell...the total visceral
experience of driving in a classic autemobile, restored as it should
b, 1+ something that shouldn't be missed. The best part of the
whola deal is the relationship between the car, the customer and the
shop. Rarely is a classic car just a car, There is almost always a story
behind it. The relationship with the shop is an impornant part of the
equation. Our personalities are provalent in everything - from the feel
of the shop to the style of the cars to the types of employees that
are with us, Customers visit us regularly, having conversations with
the guys - learning about their car, about the process, about the
whole experience. Inherent in the growth of the shop is the owners
understanding of how special these cars are and how much fun
rebuilding ene can ba.”

“Thraugh this canvergence of energy - true craftsmanship inspired by
qgreat design and histary merges with the motivation and enthusiasm
of the customer who [ deeply invalved in the process — our cars emit
a vibe that s truly unigque.”

Since taking over the shop, they have completed a wide range of
styles = from muscle cars to big-finned cruisers to small roadsters
and one-of-a-kind race cars - one of which just took a biue ribbon at
the Ameha lland Concours d'Elegancg

What will come in next? “We'll have to wait for the phone to ring to
see the next amazing story unfold,” they say. They really don't miss
thie corporate workd boa much,




